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Star Is Putting His Best Work into This
Series of Tuxedo Comedies

ST. JOHN'S POPULARITY DUE TO
ABILITY TO DELIVER THE GOODS

There's only one thing that can keep a comedian popular with the
theatre-going public and that is his ability to deliver the goods in the
form of laughter and entertainment.

Al 51. John has been "delivering the goods" for years in his orj.gi
nal and individual way. He is now recognized as one of the best of the
acrobatic comedians. He is a graduate of the same s<;hool that turned
out Mabel Normand, "FattyU Arbuckle, Charlie Chaplin and Buster
Keaton, each with their own style of comedy.

In the recent series of Tuxedo Comedies, written and directed by
Al St. John, he is putting the best work of his career. Each produc
tion is made with fine attention to detail, originality of situations and
gags and crowded with laugh-compelling comedy.

Nerves of steel and an ivory dome
win fame and fortune for Al St. John
in his latest Educational-Tuxedo
Comedy, "Stupid But Brave."

• • •

EXPLOITATION

Special added comedy feature-AI
St. John's latest Educational-Tuxedo
laughing riot, "Stupid But Brave."

• • •
In addition to the feature-AI St.

John in his latest and funniest Educa
tional-Tuxedo Comedy, "Stupid But
Brave."

Laugh with the rest of the world
at AI St. John in "Stupid But Brave"
-a rib-tickling Tuxedo Comedy.

• • •

[ PARAGRAPHS 1
1._F_o_r_Y_o~u_r_P_r_ogr_a~m_N~

Al St. John and a big cast in
"Stupid But Brave," a Tuxedo Comedy.

Al St. John, Doris Deane and a
clever cast in "Stupid But Brave."
Two reels of high class hilarity.

• • •

• • •

The day of measuring the quality
of a picture by yardstick standards is
past, Length has no more to do with
quality than has the size of the oper
a tor's shoes.

Quality in comedy productions can
be measured by one thing. That is
the ability of the ,picture to make
your patrons laugh. If your patrons
get solid enjoyment from the comedy
it is good comedy. If it is not funny
it is not a good picture regardless
of its length, the size of the sets or
the number of people in the cast.

A reputation for quality is a valu
able thing for the producer of pic
tures and for the man who exhibits
them. It is built upon past per d

formances and present deliveries. The
reputation of a firm is one of its
most valued possessions.

Educational Comedies have a valu
able reputation built up by years of
consistent quality and by years of
national advertising this reputation is
known to your patrons. It is known
to the man in the street who passes
your house; it is known to the wo
man at home and to the children in '.
school. The reputation is enhanced by
the national advertising until the
Educational Trade-Mark is one of the
best known in the motion picture
field.

Exploit this valuable reputation and
trade-mark by the liberal use of ad
vertising accessories in your lobby
and in front of your theatre and the
use of the "ad" cuts in your news
paper advertising.
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, WHAT OTHERS SAY 1
About Recent

Tuxedo Comedies

"His First Car (Educational-Tux
edo) Here is the best Tuxedo Com
edy to date. The poor old flivver
is again made the object of torture to
the tune of the laughter of your
customers."

Jay Gou Id, Eagle Thea tre,
Montevideo. Minn,

'-......-- (From "Amusements")

The Story

Al is so broke that if automobiles
were selling for a dime apiece he
couldn't even pay for the smell of
the gas t He's got a' five day's growth
of beard, and his clothes haven't been
pressed since he left home.

Across the way from the park where
he is "rooming" is a tough barber
shop. One of AI's friends goes in
and tries to work them for a shave,
but the barbers almost kill him when
they find he can't pay the bill.

In the "Help Wanted" columns, AI
sees an advertisement for a man
wanted as manager of a South Amer
ican banana ranch but realizes that
he looks like a bum with the whis
kers. The friend tells him of the
"kind" barbers in the shop across the
street and Al gets a shave, shine,
shampoo and his clothes pressed and
escapes with his life through dumb
luck.

AI secures the position as manager
of the ranch provided he can get to
Frisco in time to catch the boat. He
sets off across the continent. only
to be thrown off of his "side-door
pullman" at the first stop. He is set
upon by a gang of convicts, robbed
of his clothes, chased by prison guards
and sheriffs until he is almost run
ragged.

By a clever ruse he throws the
Sheriff off of the trail and gets pos
session of his clothes.

But his luck turns when he rescues
a beautiful girl from bandits for she
turns out to be the daughter of the
president of the banana company.
She is motoring across the country
to meet her father at the boat-and
Al is invited to accompany her. And
so we see them, three hundred miles
later, AI driving the car at fifty miles
an hour, but making love even faster
than that! '
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INDIVIDUALITY AND ORIGINALITY
NECESSARY FOR COMEDY SUCCESS

PresS Sheet

MORE PLOT THAN
USUAL IN THIS
TUXEDO COMEDY

Al St. John's Latest
Introduces Many

Clever Gags
(Newspaper review for use after showing

of picture)

"Stupid But Brave," the two-reel
Educational-Tuxedo Comedy with Al
St. John starred which is furnishing
the fun at the Theatre this
week, contains a more than usually
well defined plot, as comedy plots go.

Generally the ground-work of a
fast action comedy is so slight as to
almost be invisible and few, if any, of
the gags depend on it for anything
more than a back-ground. But Al St.
John's latest contains enough plot to
be classified as a farce.

St. John is seen as a young man
down on his luck, out of a job and
hungry. He sees an opportunity to
secure a position as manager of a
banana ranch but the owners of the
ranch have a test they put all appli
cants through to test their courage.
Through a lucky circumstance he
lands the position, only to be told that
he must find his way, penniless as he
is, to the Pacific Coast in .lime to
catch the steamer. His adventures
along the way form the greater part
of the comedy.

The star is supported by Doris
Deane and Gcorge Davis. The picture
was written and directed by Al St.
John.

AL ST. JOHN IN
CLEVER COMEDY

(Newspaper review for usc after showing
of picture)

"Stupid But Brave," the Educa
tional-Tuxedo Comedy with Al St.
John in the leading comedy role,
which is playing' at the .
Theatre, is a side-splitting fast-action
farce which gives this acrobatic star
plenty of opportuniti~s to display his
well-known comedy ability.

The comedy plot is original, intro·
ducing many clever and original
"gags," one of the funniest of which
is a sequence in a tough barber shop
where AI tries to beat the proprietors
out of the price of a shave and hair
cut. Doris Deane and George Davis
support St. John. The s.tar also
directed.

Miss Deane appeared 111 former
Tuxedo Comedies in support of
"Poodles" Hanneford, and with Harry
Tighe and Ned Sparks. George Davis
is an ex-clown, of circus and vaude
ville fame.

"STUPID BUT BRAVE"

AL ST. JOHN
In a scene from

"STUPID BUT BRAVE"
For Electro Order No. 3406-E

For Mat (Free) Order No. 3406-M

AL ST. JOHN IS
IN 'NEW COMEDY

(Prepared a5 advance publicity story)

In addition to the feature attrac-
tion, the .. , Jheatre will show
on the latest Educational-
Tuxedo Comedy, "Stupid But Brave,"
AI St. John's latest.

St. John is familiar to all theatre
goers through his early work with
Roscoe Arbuckle and later as leading
man in two-reel comedies. He is of
the acrobatic type of comedian and
possesses a muscular development
which might well be the envy of some
of the world's famous athletes.

In "Stupid But Brave," St. John
will be seen as a young man who se
cures a good position more through
luck than ability. The comedy will
contain more plot than is generally
seen in pictures of this type.

Doris Deane, a Pacific coast beauty
who has appeared in former Tuxedo
Comedies, and George Davis, will also
be seen in support of St. John.

Page Three

"Imitators Never Make
Good," says Tuxedo

Comedy Star
(Prepared a5 advance publicity story)

Why are successful movie comedians
of such widely differing types?
. Harold Lloyd, Charles Chaplin, Bus
ter Keaton, Lloyd Hamilton, Ben
Turpin, AI St. John-all are first
rank comedians and none of them re
semble any of the others in personal
appearance or in the character of
their comedy.

"A comedian must have personality
and individuality," is the way AI St.
John, star in Educational-Tuxedo
Comedies, whose latest picture, "Stupid
But Brave" will be at the ..
Theatre, explains it. "A comedian
can not be an imitator. He must be
an originator. If he can not invent
a different or funny character he will
never rea.ch the top of his profes
sion. Harold I.;loyd with his tortoise
shell glasses, Chaplin with cane, mus
tache and derby, Kellton with his
frozen face, Hamilton and his check
ered cap and funny walk and Ben
Turpin's eyes-these comedians have
originated characters and have indi
viduality.

"There are thousands who could
imitate any of these comedians and
probably do as good as the originator,
but the public will not stand for an
imitator."

AI St. John, himself the originator
of the "acrobatic" style of comedy, is
a product of the same school that
produced Chaplin, Arbuckle, Ben
Turpin, Mabel Normand and many
other successful comedians.

POPULAR STAR
IN NEW COMEDY

(Prepared as advance publicity story)

AI St. John, Educational-Tuxedo
Comedian, will be seen in his latest
two-reel comedy, "Stupid But Brave,"
at the Theatre ..

St. John is one of the first rank
comedians on the screen, having
earned his popularity by his acro
batic style of comedy and through his
years of appearance in support of
"Fatty" Arbuckle and as leads in
comedies. St. John is now starring
in and directing the comedies in
which he appears.

Doris Deane, one of the beauties of
the Pacific coast, will be seen as St.
John's leading lady, and George Davis,
well known circus clown, will be seen
in support.
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GET YOUR SHORT SUBJECTS INTO THE GAME BY
INCLUDING THEM IN NEWSPAPER ADVERTISING

Base-hits win more ball games than home-runs.
It's the steady, consisting smacking out of these

humble hits in the pinches that wins pennants for the
league leaders. Roger Hornsby or Babe Ruth couldn't
win pe'nnants or games for their teams if their team
mates were unable to hit the ba11.

A strong program is like a strong base-ball team.
The winning combination in both is a combination of
steady, reliable performers that can be depended upon
to deliver the goods at all times.

The big feature picture is like the star player.
Without support neither would win. The Short Sub
jects on the motion picture program are the support of
the star player. And as in base-ball the steady, de
pendable player many times comes through in the
pinches when the heavy hitters fail, so the Short
Subject saves the program and the show for the
exhihitor times without number.

Get your Short Subjects into the game by giving
them a place on the line-up by advertising them. Get
the benefit of their steady, consistent drawing power
and their pinch-hitting abilities by including them in
your announcements and featuring them when they
are stronger than your feature productions. It is
good business, good sense and good generalship.

It is good business because you are exploiting an
additional attraction. It is good sense because you are
offering your prospective patrons more for their money
and good generalship because you are not risking
your entire attendance upon the uncertain drawing
power of one picture.

Get the electros or mats of the newspaper advertis
ing cuts illustrated below from your exchange and in
clude them in your newspaper advertising space. They
are small but attractive, inexpensive but efficient.

One Column by One Inch "Ad" Cut
For Ele<;tro Order No. 3401-E

For Mat (Free) Order No. 3401-M

~ ;

T'wo Column by One and One Half Inch "Ad" Cut
For Electro OrsIer No. 3402-E

For Mat (Free) Order No. 3402-M

For Three Column Cut on First Page Order
Electro No. 3403-E Mat (Free) No. 3403-M

ACCESSORIES
• • •

Hand Colored Slides
Four Color One Sheets Four Color Three Sheets

Duo Tint 11 x 14 Lobby Cards
(Eight Cards to Set)

Black and White 8 x 10 Photos
(Ten Photos to set)

One Column Newspaper Publicity Cuts and Mats
One Column Star Cuts and Mats

One Column, One Inch, Newspaper "Ad" Cuts
and Mats

Two Column, One and One Half Inch, Newspaper
"Ad" Cuts and Mats

Three Column, Six Inch, "Ad" Cuts and Mats
(Mats Free)

And the Fullest Cooperation from Your Exchange
(Cuts and mats must be ordered by number)

CATCHLINES
For Newspaper "Ads"

Two reels of clever comedy with Al St. John.

* * *
Al St. John in "Stupid But Brave"-a crackerjack

Tuxedo Comedy.

* * *
Al St. John and a big cast in one of those funny

Tuxedo Comedies. Don't miss it!

• • •
Dumb but lucky. See AI St. John in "Stupid But

Brave" and treat yourself to half an hour of laughter.

* * •
Don't miss AI St. John in "Stupid But Brave."

He's the Bee's Buniuns in this Educational-Tuxedo
Comedy.
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